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How I Grew Trip 
Registration

Staying true to target audience focus

- Focused heavily on underclassmen (32/40)
- Capitalized on:

- Freshfest week (+Parents)
- Welcome week

- New relationship with staff, school, and Hillel
- Shabbat Dinners 
- Incoming NEU freshman list 

- Coffee, on Coffee, on Coffee
- Informing of secondary Israel opportunities 

“ It’s not if.... It’s when…”



How I Grew Trip 
Registration

Getting the word out 

- Intern team 
- Tabling on campus
- Heavy social media 
- Swag production



Birthright Recruitment

Best Practices: 

Columbia/Barnard Hillel
BROOKLYN MICHALOWICZ
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(Side) Street Team



Share Some Friends

 Started with a list of over 

600 students

 Narrowed it down to 

about 120 eligible students

 Recruited almost 40 from 

that list for this winter

 80+ students on the SSF list 

for summer

 Added names of students 

that coworkers met 

throughout registration



First day of 

Registration!
@BirthrightwithBrooklyn



Creating a 

presence on 

campus!



Marketing Materials



THANK YOU!



GROWING 
RECRUITMENT
AN EDUCATIONAL APPROACH



SOMETIMES THE BEST MARKETING STRATEGY IS TO 
STOP MARKETING AND IMPROVE YOUR PRODUCT

• Major issue (on my campus): BRI not imminent

• Students can now sign up until they’re 32

• There are other campus opportunities that they won’t be able to do later

• Reputation of BRI as a “party trip”

• Solution: created educational programming that elevated my trip so that students felt my 

product was not something they could “get after college” 

• If you become a stronger educator, you will be able to run a better trip



BUT HOW DOES ONE “BECOME” AN EDUCATOR?

• Seek professional development opportunities that can enhance your skills as an 

educator/facilitator:

• Birthright Fellows

• Resetting the Table Fellowship

• M2 Experiential Jewish Education Certificate

• iCenter Experiential Israel Education Certificate

• HillelU Talent Grants for Education Conferences

• AEE Regional Conference on Experiential Education

• Find an educator that you trust/admire and have them go through your lesson plans with you for 

feedback



WHY IT’S IMPORTANT?

• Your itinerary doesn’t matter as much as you do

• Your alumni will be able to reach far more students than you ever will. If your alumni 

truly believe that your trip brings something to the table that no other BRI trip will, they 

will make that known on campus

• My high school science teacher used to tell us that if didn’t succeed on an exam, we 

shouldn't work harder, we should work smarter…



IMPORTANT QUESTIONS TO ASK YOURSELF WHEN 
BUILDING AN EDUCATIONAL PROGRAM

• What is my goal (ideally what will students walk away knowing/thinking about)?

• What is my objective (what is one measurable metric that I can use to judge whether I am 

successful)? 

• What is my program (literally, what will you do)?

• Does my program directly reflect both my goals and objectives?

• What sort of questions should students leave with?

• What materials do I need?

• **Do I believe with my whole heart in this program and the values it teaches??



Registration in Action

● First time tabling on campus, using puppies at 

table

● Social media platform #BlueHenBirthrightIsrael

● @BeccaUDHillel

● Birthright Israel Shabbat 

● 90 Coffee Dates with Sales Team 

● 721 interactions with someone from the Birthright 

Team 

● Freshman Fest tabling, making Sales Team stand 

out at Freshman Fest as THE trip to go on when 

put next to Chabad 

#BlueHenBirthrightIsrael






